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Abstract

Learning management for self-development for people in the area The goal is to develop
potential, skills, and expertise in specific areas according to one's aptitude. Occupation Career
development, upgrading the quality of life of one's family, community, or society, or for the
benefit of one's knowledge, which may receive certification of qualifications as appropriate.
Planning is required. There is a survey of the needs of student groups and vocational skills training

in the form of Short courses that meet the needs of students to have basic knowledge and skills
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in their careers. To aim to develop students to have the characteristics and skills of the 21st
century using CPMD skills, including creative thinking (Creative Thinking), problem solving skills
(Problem Solving) Marketing management, skills in using information technology (Digital literacy),
which aims to provide individuals with leaming skills, career skills, and life skills. that is consistent
with and up to date with world developments and have the opportunity to develop or increase
their skills or change their skills according to their aptitude or necessity including sales skills and
product development to be unique to the community To make the product a community soft
power which is the nature of soft power Each community depends on the context of the
community area, taking the uniqueness that exists in the community and designing it into a
product, as well as inheriting the community's culture for further sustainability

Keywords: 1. Learning to develop yourself; 2. product development; 3. soft power; 4. 21°
century skills
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